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Poccuinnckum Tex Typ 2004

MockBa, 21 wuioHs, 2004 — EBponenckas Accoumauma Tex Typ — ETT
(European Tech Tour Association) ob6basnsetr o nposegeHun [lepBoro
Poccunckoro Tex Typa, koTopbin coctomntcs ¢ 21 no 23 ceHTabpsa 2004 roga.
OcHoBHOM uenblo Typa ¢BRSeTCA MNOUCK YHUKaNbHbIX WHHOBALUWOHHbIX
npoekToB Ans rnobanbHOro pblHKa cpeawn IT-komnaHun, npeacTaBnsOLWNX
WMHTepec OS5 BEHYYPHOro MHBECTUPOBAHUS.

ETT - HesaBucumasa opraHmsauusi, obbeguHaowasi OCHOBHbIX
urpokoB IT-mHayctpmn. Accoumaumsa Obina ocHoBaHa B KeHeBe B 1998 Ha
BOMHe pacTtywiero uHtepeca K IT komnaHnam. ExerogHo ETT opraHusyet Tex
Typbl B pasHbix cTpaHax EBponbl. 3a nocnegHue asa roga Tex Typ npoxogvn B
W3paune, JaHuun, Utanuu, LWeenuyapun, Hopserun. Accoumauna npeacrasnser
NepcrnekTUBHbIE MHHOBALMOHHbBIE KOMMaHUM KPYyNHENWUM MeXayHapogHbIM
WHBeCTOpaMm, npeacraButenamMm Beaywmx IT koprnopaunn n KoHcynbTaHTam IT
NHOYCTPUN.

Mwuccuna Tex Typa:

e VigeHTudmumpoBaTb  YHUKanbHble U MHHOBAUWOHHbIE  MPOEKTHI,
UMeLLMe MNepCcrnekTuBy BIUAHUA Ha €BPOMEnCKUA TEXHONOrMYeCKUn
nangwadT.

e [lpeactaButb K30OpaHHble KOMMNAHUM  KPyry nAydwmx rrnobanbHbIX
MHBECTOPOB, KOPNopauni 1 COBETHUKOB B MUPE BbICOKUX TEXHOMOIMN.

e BHecTu Bknag B pasBuUTME BbICOKOTEXHOSOMMYHBLIX U MHHOBALMOHHbBIX
KomnaHuun B EBporne.

Ansa nposegeHunsa Tex Typa B oTAenbHO B3ATOW CTpaHe BblbupaeTtca
Mpe3ngeHT aaHHoro Tex Typa u OTOGOPOYHBIA KOMUTET, B KOTOPbIA BXOAMUT
okono 15 4enosek. KomuteT oTbupaer 20-25 Hanbonee uWHTEPECHbIX W
NepcnekTUBHbIX koMnaHun (M3 npumepHo 100 um3bABMBLUMX XKenaHue
y4yacTBOBaTb), C KOTOPbIMW BrMOCMEACTBUM W npeanaraeTcs MO3HaKOMUTLCSA
neneratam Tex Typa .

«B nocnegHue rogbl B Poccum Npousowwnn BaXKHble MNepemMeHbl -
yCTaHOBMNacb  nonutuyeckass  CtabunbHOCTb,  AOCTUTHYT  YCTONYMBbLIN
9KOHOMMYECKMIA  POCT, BHECEHbl  KOHCTPYKTUBHblE  WU3MEHEHUS B
3aKoHOOaTeNbLCTBO W HanoroByt cuctemy. Bce 910 genaer poccuinckyro
9KOHOMMKY 6oniee npuBnekaTtenbHOM Afsi MHOCTPaHHbIX MHBECTOPOB W
npoBegeHne Poccuickoro Tex Typa B odepegHoOM pa3 nogyepkusaeT ITO.
HeatenbHocTb ETT nrpaet BaxkHyO porb No NPOABMKEHUIO OTEYECTBEHHbIX I T-
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KOMNaHWM Ha MeXayHapoAHOM pbliHKe» - ckasan [lpe3ngeHT Poccuickoro Tex
Typa AnekcaHgp Manuukmi.

Paboyasa yactb Poccuinckoro Tex Typa byaeT npogomkaTtbcsa 2 OHS,
B MockBe u CaHkt-lINleTepbypre. B 3acegmaHunsax ©Oyayt yyactBoBaTb 60
AeneratoB U3 pasfnyHbIX CTPaH, KOTOpble NPeacTaBMsAlOT pasHble CceKkTopa
WNHAYCTPUN BbICOKMX TEXHOSOMMIA, BEHYYPHbIE KanuTanucTbl, UHBECTULNOHHLIE
GaHKMpbl, XXypHaNUCTbl, NPeACTaBUTENN HEKOTOPLIX cepBuC npoBangepos. OHu
3acnywatot pgoknagbl 20 oTtobpaHHbIX KOMnaHui M BblbepyT Hambonee
NHTEepecHble Ana ceba npoekTbl. OCHOBHbIMK KpUTEPMAMM 0TOOpa HOMUHAHTOB
ABMSOTCA MHHOBALMOHHOCTb U MEXAYHapOOHbIA MOTEHUMan, KpoMe TOro, OHM
OOSMKHbI  paboTaTb B OAHOWM M3 cnegylowmx obnacten: 3neKTpoHHoe
obopygoBaHMe W CUCTEMbl; TEXHOMNOIMWM Mepefavn AaHHbIX U roNOCOBbIX
coobuweHun; nporpammMHoe obecnevyeHne U KOMMbITEPHbLIE  CUCTEMBI;
yrnpaBfneHne [AaHHbIMW; WHTEPHET-TEXHONMOMMM W YCryru; pelweHus ang
BEpTMKamnbHbIX PbIHKOB; HOBble MeaurHble TexHonoruu; 6ecnpoBoaHbIe
peLleHns;; HOBble MaTepuanbl U TEXHONOrMYyeckue mnpouecchbl; onTuyeckas
9NEeKTPOHMKa.

3a Tpu mecaua go nposefeHus Tex Typa, Accoumnauunsa obbsaBnseT o
npueme 3asiBOK Ha yyacTue B MeponpusiTuM M NpoBOAWUT 06LLEepPOCCUMCKUIA
OTKPbITbIN KOHKYpC. 3asiBKM paccMaTpuBaloTCs He3aBUCMMbIM OTOOPOYHbBIM
KOMUTETOM.

B Poccunckmn  OtbopouHbin  komuteT Tex Typa  BxogaT
pykoBoautenu/ uneHbl CosBeToB [AMPEKTOpOB KOMMaHuh un3 cepbl BbICOKUX
TEXHOMNOrMn, (PUHaHCOBLIX MHCTUTYTOB M KOHCANTUHIOBBIX KOMMAHUMN.

Kak otmetmn uneH [loneuutenbckoro CoBeta Poccuinckoro Tex
Typa, pykosogutens ®efepansHoro areHTcTea cBasn Amutpun MunoBaHUeB:
«Poccua nmeet 6Gomnbwon HayyHbi noteHuman. OHa pacnonaraetr BCeEM
HeobxoouMMbiM,  4TOObI  MPEBpPaTUTbLCA B KPyMHEWWero  aKkcnoprepa
TEXHOJSTOMMYHbIX NPOAYKTOB, COOTBETCTBYIOLLMX MUPOBLIM CTaHAapTaM, a Takke
cTaTb KPYNHbIM pa3paboTyMKOM HOBbIX TEXHOMOrMn. BrioxeHue BeH4YypHOro
KanuTana B MHHOBALMOHHbIE TEXHOMNOMM POCCUNCKMX pa3paboTymMKoB NO3BOSNNT
YCKOPUTb 3TOT MpOLEecC M NpuBfedb BHUMAHWE APYrux MeXOyHapOaHbIX
WHBECTOPOB K MNEPCMNEKTUBHBbIM POCCUNCKNM KOMMaHUAMD .

o/

Public Relations & Promotion Group

ANEBRER SHARDWICSR AR FILLATE CORM P~



